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The Property
Strategy Guide

The questions every buyer should answer before
searching for a property in Punta Cana.

L A T I T U D E  L U X    ·    R E A L  E S T A T E



W

O U R  P E R S P E C T I V E

Why This Guide
Works

hat stands out most about this guide is what it refuses to do. It doesn't open with a listing, a
price, or a view — it opens with a question. That single choice sets the tone for everything that
follows, and it's the right one. Most buyers don't lose money because they picked an ugly

property; they lose money, time, or peace of mind because they never defined what "the right property"
actually meant for them.

The structure is the strongest asset here. Each section poses one honest, slightly uncomfortable question

— goal, timeline, real budget, investment logic, location, longevity, emotional attachment, and finally, the
advisor relationship itself — and lets the reader sit with it before moving on. The recurring "Ask yourself"
device is a smart editorial choice: it turns a passive read into an active exercise, which is exactly what a

strategy guide should do.

The tone is also well-calibrated. It's confident without being salesy, and refreshingly willing to say things
most agents avoid — that beautiful properties aren't automatically good investments, that falling in love
early is a liability, and that an agent who asks many questions is doing their job correctly. That candor

builds more trust than any listing photo could.

If there's a next iteration worth considering, it would be adding one or two concrete, real-world data points
or short anecdotes per section — a specific neighborhood comparison, a brief example of two similar

apartments performing differently over five years. The framework is excellent; grounding it occasionally
in specifics would make it unforgettable rather than simply convincing.

Overall, this reads less like marketing collateral and more like genuine counsel — which, for a buyer
about to make one of the largest decisions of their life, is exactly the right register to strike.

—  A N  I N D E P E N D E N T  R E A D ,  P R E PA R E D  F O R  L AT I T U D E  L U X
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Where a Search Should
Really Begin

ost people think buying a property starts by browsing listings. It doesn't. In fact, that's where

many buyers unintentionally make their first mistake.

You come across a beautiful apartment with an ocean view, a villa with an incredible pool, or a new
development that promises impressive returns. Within minutes, you're imagining yourself owning it. It's
completely natural. The problem is that once you've fallen in love with a property, it's much harder to

evaluate whether it's actually the right one for you.

The truth is that buying real estate shouldn't start with the property. It should start with your objective. A
home that feels perfect for your family may not be the strongest investment. A property with excellent

rental performance may not fit the lifestyle you're looking for. Likewise, the apartment everyone is talking
about may simply not align with your long-term plans.

The buyers who are happiest with their purchase usually have one thing in common: they knew exactly
what they were trying to achieve before they started looking.

This guide isn't meant to tell you what to buy. It's meant to help you think through the questions that

matter most before you begin your search. Once you have those answers, choosing the right property
becomes much easier.
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What Is Your
Primary Goal?

his is always the first question I ask because every decision that follows depends on the answer.

Are you buying to generate rental income? Are you looking for a vacation home where you can
spend a few weeks every year? Are you planning to relocate permanently? Or are you hoping to

find a property that does a little bit of everything?

There's no right or wrong answer. But there is a different strategy for each one.

For example, a property that performs exceptionally well as a short-term rental may be located in an area

that's lively year-round. That can be fantastic for guests, but it may not be where you picture yourself
enjoying a peaceful morning coffee. On the other hand, a quiet residential community might be the perfect

place to live, but it may not produce the highest rental returns.

One property cannot always maximize every objective. The clearer you are about your priorities, the
easier it becomes to eliminate properties that simply aren't the right fit.

A S K  Y O U R S E L F

If this purchase could accomplish only one thing, what would I want that to be?
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What Is
Your Timeline?

our timeline influences much more than the date you plan to buy. It changes the way you should

search.

If you're planning to purchase within the next few weeks or months, looking at resale properties makes
perfect sense because you'll be ready to act when the right opportunity appears. But if you're still six
months or a year away from buying, try not to become emotionally attached to individual listings.

This is one of the biggest mistakes I see. A buyer finds the perfect property online, saves the photos, keeps

going back to it, and imagines it becoming their future home. The reality is that desirable resale properties
often have a very short life on the market. By the time you're ready, that property has most likely been

sold.

Instead of focusing on one listing, use this time to understand your preferences. Which neighborhoods
keep catching your attention? Do you consistently prefer apartments or villas? Are outdoor spaces
important? Would you rather be close to the beach, the golf course, restaurants, or somewhere quieter?

Properties come and go. Your preferences usually don't. When you're clear about what you're looking for,

you'll recognize the right opportunity when it appears, even if it's not the one you originally had in mind.

A S K  Y O U R S E L F

Am I searching for a property, or am I defining the kind of property that truly fits
my goals?
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Have You Defined
Your Real Budget?

ost buyers think about budget as a purchase price. In reality, owning a property involves much

more than that.

Besides the purchase price, it's important to consider legal fees, closing costs, furnishing, homeowners
association fees, insurance, maintenance, and any improvements you'd like to make after taking
ownership. If you're buying a vacation home, you may also want to think about whether rental income will

help cover some of those ongoing expenses.

Something I've learned over the years is that the right budget isn't always the highest budget. Sometimes
spending a little more gives you access to a property with much stronger long-term potential. Other times,

staying comfortably below your maximum budget provides something that's just as valuable: peace of
mind.

Buying a property should feel exciting. It shouldn't become a source of financial stress.

A S K  Y O U R S E L F

What budget allows me to enjoy this property comfortably for years to come?
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What Makes a Property
a Good Investment?

common misconception is that beautiful properties automatically make good investments. They

don't. Likewise, an excellent investment isn't always the property you'd personally choose to live
in.

A property's long-term performance depends on many different factors: location, rental demand, future
infrastructure, developer reputation, building management, monthly ownership costs, supply and demand,

and resale potential. These factors often have a much greater impact than expensive finishes or impressive
marketing.

Sometimes two apartments look almost identical. Five years later, one has appreciated significantly while

the other hasn't. The difference is rarely just the apartment itself.

If investment is one of your goals, try looking beyond today's presentation and ask yourself how this
property is likely to perform over the next five or ten years.

A S K  Y O U R S E L F

Would I still feel confident buying this property if I'd never seen the marketing
photos?
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Does the Location Support
the Life You Want?

ne of the questions I hear most often is, "What's the best area in Punta Cana?" The answer is

always the same: it depends on you.

Someone relocating permanently will usually have different priorities than someone looking for a vacation
home. Someone focused on rental income may choose a completely different neighborhood than someone
who values privacy and tranquility.

Instead of asking which location is the best, ask which location is best for your lifestyle. Do you want to

walk to restaurants? Would you like beach access? Do you see yourself playing golf regularly? Do you
need to be close to international schools? Will you spend most of the year here or only a few weeks?

The right location isn't the one everyone else is buying in. It's the one that supports the life you're trying to

create.

A S K  Y O U R S E L F

Can I picture my everyday life here, not just my vacation?
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Think Beyond
the Purchase

eceiving the keys is an exciting moment. But it's only the beginning. Owning a property means

thinking about how it will fit into your life over time.

Will you manage it yourself or hire a property manager? Will your family use it regularly? Could it
eventually become your permanent home? Will your priorities change over the next few years?

The best purchases continue making sense long after the excitement of buying has passed. That's why it's
worth thinking beyond today.

A S K  Y O U R S E L F

Will this property still make sense for my life five years from now?
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Don't Fall in Love
Too Quickly

his may sound unexpected coming from someone in real estate. But I actually encourage buyers

not to fall in love with the first property they see. Excitement is wonderful. Attachment can
become expensive.

Once we're emotionally invested in a property, we naturally start overlooking things we might otherwise
question. Every property has strengths. Every property also involves compromises. The goal isn't to find

perfection — it's to understand which compromises you're happy to make and which ones will matter in
the long run.

Sometimes the property that impresses you the most during the first visit isn't the one you'll be happiest

owning five years later. Take your time. Ask questions. Compare your options. Sleep on the decision. The
right property will still feel right after the excitement settles.

A S K  Y O U R S E L F

Do I love this property because it fits my goals, or because it made a great first
impression?
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Work With Someone Who
Understands Your Strategy

real estate professional's job isn't simply to unlock doors or send listings. It's to help you make

better decisions. A good advisor shouldn't try to convince you that every property is the right one.
Sometimes the best advice you'll receive is to keep looking. Or even to wait.

One thing I encourage buyers to pay close attention to is how many questions their agent asks. It might
seem surprising, but thoughtful questions are a very good sign. If your agent wants to understand your

lifestyle, your plans, your budget, your timeline, how often you'll use the property, whether rental income
matters to you, or what success looks like in your eyes — don't see those questions as unnecessary. Don't

feel offended.

Those questions exist for one reason: the more your agent understands you, the more likely they are to
recommend properties that genuinely fit your goals instead of simply showing you what's available.

Personally, I believe asking questions is one of the most important parts of my job. Every answer helps
eliminate options that aren't right for you and brings us closer to the ones that are. Buying a property isn't

about finding something that looks beautiful. It's about finding something that makes sense for your life.

A S K  Y O U R S E L F

Is my agent trying to understand me before recommending properties, or are they
simply trying to sell me one?
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Final Thoughts

uying property is one of the biggest financial and personal decisions most people will ever make.
That's exactly why it deserves more than scrolling through listings.

The right property isn't always the first one you save. It isn't always the newest project. And it certainly
isn't always the one with the most beautiful photos.

The best decisions happen when your strategy comes first. Once you're clear about your goals, your

budget, your timeline, and the lifestyle you want to create, everything else becomes much simpler. You
stop chasing every opportunity. You become more confident saying no to properties that aren't the right fit.

And when the right opportunity appears, you'll recognize it with confidence.

I hope this guide has given you a different perspective on where a successful property search really

begins.

If you're considering buying in Punta Cana and would like to talk through your goals before looking at
properties, I'd be happy to help.
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Let's talk through your goals before we
look at a single property.

Carla Luciana Luta
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